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INTRODUCING OUR NEW MEMBER BENEFIT
THE MEMBER REBATE PROGRAM
NJBA Builders,

|l &m writing to tell you more ab
introduced in my letter to the membership lash enpritgram that can put mo
back into your pocket. | encourage yondw éottake advantage of this pro
and receive rebates for qualifying purchases made during the first half of 2

This new initiative is tlember Rebate Progrémyugh which several of
countryds | eading manufacturers [
for their loyalty. You may be using many of these products already, S
advantage of this program, you
purchasing, thereby helping save money and increasing profitability.

The Member Rebate Program keeps the process simple and paperwork t
When you register, you simply indicate which of the participating manufe
already use. Then, on a quarterly basis, as you report the number of ho
youodve cl osed, our program admi
manufacturers, collecting rebates on your behalf, and mailing you your qu
check.

If you register and file your claim before Atgyst 28Il be eligible for rebates
the products you installed in all the new homes or remodeling project
finished from January June 30, 2009. If not, you can still register an
accumulating credit for qualifying purchases, moving forward.

Additional details and the program registration form are included in th
newsletter. In addition, information about the Member Rebate Program w
on theNJBA websitext week.

Your support of NJBA through your Association membership makes t
possible. It is another of many benefits of NJBA méndrersinipyvhich we
strongly encourage you to participate. Thank you.

Michael Karmatz

et ey

2009 President

Timothy J. Touhey
C_2C %

Chief Executive Officer /
Executive Vice President
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Completing the attached3. Commit to using certain products in every home. You will need t
Claim Forms are simplecommitment agreement and once completed, you do not have to fill oui:.the fo

and take minimal time

THREE WAYS To CLAIM

If you had any homes or projects finished from Jandiang B§tth, please
complete the Rebate Claim Forms on pages 6 & 7. How to claim:

1. Fill out the claim forms for each home. This is the easiest way if you pnly ha

house or two and the products used in each home differ greatly.

2. Fill out one form and send in a list of closed homes. This works well||
the same products in each home.

each quarterly but simply send us your closings. Besides being easier,
your rebate will increase because of your committed loyalty! Co
agreements are available from our program administrators.

0 B OFFERING A
REBATE THE
MANUFACTURERS
ARE DIRECTLY
REWARDING YOU
FOR SPECIFYING
THEIR PRODUCT
AND HOPEFULLY
BUILDING
LOYALTYO

FREQUENTLY ASKED QUESTIONS

1.How much of a rebate can | expect to receive?There are 2 differenf
ways the rebates are computed.

a. Majority of the rebates are based on product plus upgrades
b. Rebate is based on quantity of produdsdgeess)

if you

D sign

e amc

mitme

Because the variables are so complex, we cannot give a specific amounm on the

form. If you would like specific rebate amounts, please call or email a
discuss what was used in the home to give you an amount.

2. The home was completed a few months ago but has yet to close, whehp

do | claim?- Once the home is completed, you can file a claim. Undef
date, simply put the date the home was finalized.

d we

closin

3.Do | need receipts® No. Because of the volume of claims, receipts wuld be

t oo cumber some. Cl ai ms ar e sent
Department who then verifies with their local salespersons. Only Progr
requires a copy of your lighting schedule or receipts as we need to
fixtures were used and the quantity.

4.Can you help with FrontEnd Pricing? - Because our overall vqu:H\e

equals that of a FoBuilder, we work directly with the National Acc

our 28 Manufacturer Brands, simply let us know and we can have a
salesperson offer their bestdnohprice. And, of course, you would rece
rebate through the Member Rebate Program as well.

Departments of the Manufacturers. If you are ever interested in switchUE to on

5What 6 s t hManufaciuters Bpend big money in marketing anc
your subcontractor or the local counter/outside salesperson at your

[
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unts

nufac
e a
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making the specifying decision. By offering a rebate, they are directly reyarding

for specifying their product and hopefully building loyalty.
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ELDORADO STONE

North Woods Cabin Reflects Familyos: e

ELDORADOW
The challenge was personal when Architect Tom Jones of TRJ Design-in T abuls ‘
Canyon, CA was asked to design a modern, Yy
his retired parents. The 3,400 sf home sits on pristine property the family has owned

since 1969 near Lake Superior in northwestern Wisconsin.

ol wanted to create a home where they coul
open floor plan and a simple design that

Jones. OMy parents are fans of modern archi

of

et

0To add warmth and natur al beauit y] to the |pl an

wood, glass and El dorado Stone. 0 0 © ADD

A lookout tower is accessed through a winding staircase from the loft which p\fVoA\lzf T':gALND

360 degree view of the lake and surrounding forest. The tower was added gs €rhE
t o J o ngrasdiathey wieoavas a lighthouse keeper in the area. Reclaimgd\ O ysep
is also used to make custom redwood dining room table and loft table.| Jonas:teak:y
every opportunity to use recycled and sustainable products whenever possible. Raglant
floor heating, spray insulation, cedar siding, Eldorado Steaegkasd lake just ELEMENTS

some of the choices made by Jones to ensure a beatftiendjyzspece. WOOD , GLASS

E
A bowed copper roof was inspired by the iron ore ships of nearby Lake SuAp')\'eDrgquO%%_ Ago

wooden fishing boats found at the local marina. Copper was selected not|only because
of its green patina, but its-lemg practicality and low maintenance. The same
applies to the choice of Eldorado Stone. Being lightweight and easy to install, it
requires virtually no maintenance and according to Jones, provides the one, solid,
monolithic piece to the design of the cabin that flows through théid@nsréespace

and out . olt also works as the most funct
center, the firepl ace, stairs to the | oft
says Jones. OThere hasndt been one perso
the stone was real. ltds a tribute to t
absolutely love it! o6 he says.

n
h e

© Jeffrey Jacobs
Photography

Architect: Tom Jones, TRJ Design, Trabuco Canyomy.Clesign.com

Builder: Arnstad Home Builders, Eau Claire, WI
Stone: 2,700 sf of El doradods Sequoia Rust



http://www.eldoradostone.com/flashsite/
http://www.trjdesign.com
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PROGRESS LIGHTING

PROGRESS
LIGHTING

0As2007 ENERGY
STAR BRRTNEROF
THE YEAR
PROGRESKIGHTING
ISCOMMITTEDTO
MANUFACTURING
AWARDWINNING
ENERGYEFFICIENT
PRODUCT&

New recessed LED trims by Progress Lighting

Direct replacements of incandesceit @heratatiaesnly 12W of poyer!

Progress Lighting has introduced
ideal for both new construction and retrofitting iprfojebisth residential an
light commercial applications.

1 TheP80716 6 LED downlights are desj

incandescent 65W BR30s but operate at only 12W of input power.

1 TheP8026i s the 406 version of t he
features. The downlightds 1igh
incandescent and rival that of PAR20 halogens.

With white splay, 2700K or 3500K CCT options, a key enhancement t

downlighting trims is the diffusion of diodesdliecasrylic lens diffuses tije

LEDs to effectively create a single visible source.

Additionally, the regressed reflector and minimal optical aperture
significantly reduced glare compared to traditional incandescent sources

As 2007 ENERGY STAR Partner of the Year, Progress Lighting is co
manufacturing awarnening energy efficient products while educating ind
on new options available indatel lighting. The lighting manufacturer cont

ne

the LI

fesult

mmitte
yiduals

nues

to remain a leader in the lighting industry and recently celebrated 10p year

innovation. Please wsitv.progresslighting.c@mmmore information.

Westin CFL family by Progress Lighting receives the
Lighting for Tomorrow Award

Progress Lightingds new Westin

CFL

Tomorrow Award in the indoor fixture CFL family category for its innovatjje use

stateoftheart and energy efficient technology for detoyeitienctional
fixtures.

Using the latest dedicate@&lamp technology and featuring arching rectgngular
arms with strap accents and etched glass, the CFL collection is availabje in Bi

Nickel and Antique Bronze finishes and incluttesetliosg onretwo-, three,
and foulight bath and vanity selections, as wel|] dtgeand fivdight hall
and foyer fixtures, and chandelier and pendant options.

The 15W fixtures are ENERGY STAR dudhtéeahark of quality for energ
efficient, green friendly lighting and have a lifeline of 10,000 hours.



http://progresslighting.com/
http://www.progresslighting.com

